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I n the 12 years from 1966 through 1977, at Merollis Chevrolet
in Eastpointe, Michigan, Joe Girard was the undisputed king
of car sales.He sold 13,001 automobiles in all, more than anyone else in 

the world, a feat that landed him in theGuinness Book of World Records.When
asked to spill his sales secret, he explained:ÒI send out over 13,000 cards every month.Ó

Cards?

Joe GÕs signature marketing strategy was to pelt customers and potential customers,
just about everybody he met, with greeting cards. He sent cards on ValentineÕs Day,
cards on George WashingtonÕs Birthday, cards on St. PatrickÕs Day. Cards showed up
on Thanksgiving and Christmas. Whatever the
occasion, the message was much the same:
The front cover was always emblazoned with
something unabashedly cheerful like ÒI like
you,Ó and inside would be ÒHappy New Year
from Joe GirardÓ or ÒHappy Halloween
from Joe Girard.Ó

In time, those relentlessly upbeat
missives snowballed into a big
honking wave of positive word of
mouth. Pockets of Joe Girard
groupies Ñ people who enjoyed 
getting the cards and talking about
them Ñ began to spring up around
metropolitan Detroit. So when some-
body asked, ÒWhere should I go for a new
set of wheels?Ó odds were youÕd hear, ÒGo see
Joe Girard. YouÕll just love him.Ó


